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SEARCH AND BE FOUND: 
AN OVERVIEW ON PPC 
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WHAT YOU’LLLearnWHAT YOU’LL
+ SOCIAL ADS VS PPC ADS 

+ SEARCH  

+ DISPLAY 

+ YOUTUBE 

+ AUDIENCE TARGETING 

+ TRACKING



SOCIAL ADS PAY PER 
CLICK
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1. B R O A D  M A T C H  
N o n e  

2. B R O A D  M A T C H  M O D I F I E R  
+ k e y w o r d  

3. P H R A S E  M A T C H  
“ k e y w o r d ”  

4. E X A C T  M A T C H  
[ k e y w o r d ]

MATCH TYPES



DisplayADS



YOUTUBE
AdsYOUTUBE



TRUEVIEWAds
T R U E V I E W  F O R  R E AC H

+ Reach as many people as possible in your 

target audience at the most efficient price 

+ CPM bidding basis  

+ Duration of 6-30 seconds



T R U E V I E W  I N - S T R E A M

+ Run your ads before, during, or after videos on 

YouTube or on video-partner sites and apps to 

drive impact for your brand &  products 

+ CPV bidding, average cost $0.01-$0.15



T R U E V I E W  D I S C OV E RY

+ To help surface your videos to an interested 

audience, place your ads in YouTube search 

results, next to related videos, or on the 

YouTube mobile homepage



+ Optimize your video ads to drive any 

online action that’s important to your 

business. Get interested customers 

to “buy now” with a clickable button 

that leads to your site

T R U E V I E W  F O R  AC T I O N



+ Max length is 20 seconds 

+ Pre-Roll: appears before a video plays 

+ Mid-Roll: appears midpoint of a 10min 
or longer video 

+ Only available through a reservation 
buy basis. CPMs start at $14

NON-SKIPPABLEADS



BUMPERAds
+ Non-skippable ads, lasting 6 seconds at most 

+ Due to their short length, these ads are ideal 

for targeting mobile users 

+ CPMs start at $8

SHARE YOUR MESSAGE IN 6 SECONDS TO DRIVE 
REACH & IMPACT A MOBILE FIRST WORLD



+ R E M A R K E T I N G  

+ I N - M A R K E T  

+ C U S T O M  I N T E N T

Audiences



TRACKINGTRACKING

+ Website Conversion Tracking 
+ Google Analytics 
+ Google Tag Manager



OMNI CHANNEL
+ Cohesive Marketing Strategy 

A



GOOGLE MY 
BUSINESS



Virtual Webinar Library, Future Webinars with Tips, Tricks & How-Tos

G E T S O C I A L @ E N V I D A . C O M   |   E N V I D A . C O M  

Join us
NEXT WEDNESDAY, 

MAY 27TH @ 11AM PST 

STAY IN THE KNOWSTAY IN THE KNOW

DIGITAL LEASING WEBINAR:
➪ SOCIAL MEDIA     

DESIGN HOW-TOS

mailto:getsocial@envida.com
http://envida.com

